REVIVE ADVERTISING
MODULE

The Revive Ad Server is an easy-to-use platform for managing
advertisements on the Enterprise Web. The Revive system will enable you to

set up advertising partners, specify advertising locations, upload advertising
images, and establish advertising measurements.

User Guide
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Introduction

Revive is organized in a hierarchical format. You will notice three levels:
Advertisers = Garrisons

» Each garrison will have a folder in the Advertiser level

» Each advertising partner will be created within the garrison folder

Campaigns = Advertising partners/vendors who have purchased ad space
» A campaign can be set up for each advertising partner
» Example of a campaign: Marriott
» There can be multiple campaigns per advertising category, for example auto, or
insurance. Sorting in this fashion allows you to de-conflict competing products or
services from displaying simultaneously.

Banners = The graphic (ad image) for a campaign. All ads must be 72 dpi.

» There can be multiple banners per campaign

» Examples of a banner: Marriott may have two (or more) advertisements: Room special;
Brunch special; Military special

» There are three different banner locations/sizes:
o Leaderboard: 728x90 pixel ad that always appears in the leaderboard position above the

main content (1 spot)

o Sidebar: A 300x250 pixel medium-rectangle ad on the right (2 spots)
o Bottom: 180x150 pixel medium-rectangle above the page footer (3 spots)

Banners in USAA_08202016_BonusPoints

L Advertiser: Detroit Arsenal (DTA) > [ Campaign: USAA_08202016_BonusPoints [

Throughout the system your current location will always be highlighted in green. Each time you
add or change a campaign or banner, your action will be indicated in a green color.

Revive

> m Statistics veniony Preferences
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1. ACCOUNT LOGIN AND SETUP

Login
Revive is a partner platform to the Enterprise Web and therefore does have a separate login system that
requires different login credentials.

To log in, visit https://asn.armymwr.com
Log in with your user name and default password (note: these credentials are different from the ones
you use for Enterprise Web).

[ I T

ji“l R https://zzn.armymwr.com/www/admin/index.php O~acd ” R Revive Adserver X ’ |

v B v 1 g v Pagev Safety~v Toolsv @~ &

Revive: Ad Server

Authentication

Welcome to Revive Adserver
Enter your username and password to log in

Username. ohndos22nat 4
Passwora ]

Login

Forgot your password?

User preferences

It is a best practice to immediately change your default password.
e Choose the Preferences tab on the top
e Select User Preferences from the left navigation, enter a new password
e Save Changes

Revive

S

N & Lawgags Change Password

B Ornge Basemers
Y v—
P ryve Aven
veven I odenghe i
[T ——

Chacae » rew passacd

Peorset rew pomeyt
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2. CREATE AN ADVERTISER

Create a new advertiser

Create a new Advertiser only if you do not see your garrison in the list of Advertisers. Refer to the
definition of Advertiser on page 1 if necessary.

Click the Inventory tab. The Inventory screen presents a list of currently active advertisers.
e C(Click Add new advertiser (only if you do not see your garrison name)

Revive

Advertisers

-

-~

Naurs

Fill out all required fields in the Add new advertiser form.
e The fields in the Basic information section should be your garrison name and MWR contact
information.
e The Advertiser report section will establish reporting that will be sent to the MWR contact listed
in the Basic information section.
e Miscellaneous section should be ignored. Do not check Display only one banner, this will cause
only one advertisement to display on your garrison’s webpage.

All advertising partners (campaigns) and the advertising images (banners) will be set up under your
garrison in the Advertiser section.
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ﬁevi've" Ad Server

Home Statistics m Preferences

Advertisers

Campaians +& Add new advertiser

Banners i )
| Add new advertiser |

User Access

Basic information

Mame * [ Untitied |

Contact * [ |

Email * | |

Advertiser report

|:| Email when a campaign is automatically activated/deactivated

[ Email campaign delivery reports
Number of days between
campaign delivery reports

Miscellaneous

| Display only one banner from this advertiser on & web page

Comments

Save Changes * denotes required fiekd
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3. CAMPAIGNS

Create a new campaign

A campaign is the advertising partner (Marriott) or a category of advertisements (auto, insurance,
lodging). There are two ways to create a new campaign: from the Advertisers section or the Campaign
section.

Option 1: Advertisers section
e From the Advertisers screen, choose your garrison from the list of advertisers.
e Click Add new campaign on the right side.

Revive

SN - [ S S p—

SN L, Advertisers

Option 2: Campaigns section
e From the Campaigns screen, select the Advertiser (your garrison name) from the dropdown
menu.
e C(Click Add new campaign
e Complete the Add new campaign form

Revive: Ad Server

Home Statistics m Preferences

Advertisers Campaigns of Detroit Arsenal (DTA)

EEE © . o

Banners

> 5 Add new campaign  J{ Delete
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Campaign set up
When setting up a new Campaign, please follow this naming convention:
CompanyName_RunDates_Adjective

e Example: Sprint_06022016_buyonegetone

Choose the campaign type Remnant (the only campaign type currently available). Once selected, the
screen will expand to show the options relevant to this campaign type.

Date section: (choose your preference)
e Choose Start immediately if you would like it to start that day.

e Choose Set specific date. Click on the calendar to choose the date you would like to start the
campaign.

Pricing section:
e |f you have chosen to sell the ads based on number of impressions, this will be the setting to
select.
e  Pricing model should only be CPM (cost per thousand)
e Rate/Price should be $10, per IMCOM guidance
e Impressions will be the number of impressions per your agreement. Only select Unlimited if
there is no cap on the number of impressions for which the advertiser is entitled.

Basic information

Mame * |LISAA_DE-ZDZD1E-_BDnusF'oints |

Campaign type * Remnant
The default c ampaign type. Remnant c ampaigns have lots of
different delivery cpticns, and you should ideally abways have at
lzast cne Remnant campaign linked to every zone, to ensure that
there is always something to show. Use Remnant campaigns to
display house banners, ad-network banners, or even direct
advertizing that has been scld, but where there is not a time-c ritic al
performanc e reguirement for the campaign to adhere to.

Contract
Override
Date
Start date Start immediately
® Set specific date [ 10 September 2018 | 28] Campaign will commence at the start of this day
End date Don't expire
® Set specific date |15 October 2018 28] Campaign wil finish at the end of this day
Pricing
Pricing model * [ cPm v
Rate / Price 10.0000

Impressions [ 1% unimited @ why s it disableg?
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Priority in relation to other campaigns section

e The campaign weight determines the frequency of display in relation to other campaigns. For all
campaigns to display equally, the campaign should be set to 1. However, when you initially set
up your campaign the weight should be set to 0.

e Note: All weights in both campaigns and banners should be set to 0 during set up, otherwise the
campaign could activate before all parameters are established.

e Once all banners associated with a campaign have been uploaded, return to Campaign and
re-set the campaign weight to 1.

Ignore the Delivery capping per visitor and Miscellaneous sections.

Pricrity in relation to other campaigns

et the campaign weight D

Delivery capping per visitor

Limit campaign views to: D in total
Limit campaign views tao: D per session
Reset view counters after: |:| hours | |I'I‘iI1Ut55 | |55: onds

Cookies Show capped ads if cookies are disabled

Miscellaneous

Misc ellaneous Hide the advertiser and websites of this campaign.
Miscellaneous Companion positioning @
Comments
g
Save Changes ' denofes required fiek

All advertising partners (Campaigns) and the advertising images (Banners) will be set up under your
garrison (Advertiser).
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4. ZONES

Zones explained
Revive calls ad spaces ‘zones’. Zones are used to place advertisements in specific locations. There are

six zones available on the Enterprise Web.

Leaderboard: A 728x90 pixel ad that appears at the top of the page above all content
Sidebar 1, 2: The upper and lower 300x250 pixel medium rectangle ads that appear on the right
sidebar next to the main content

3. Bottom 1, 2, 3: The left, middle and right 180x150 pixel medium rectangle ads that appear on
the bottom of the page above the footer

Hint: Ads that are not correctly-sized will not display on live websites.

£ )i Ft. Stewart i MWR
\MWR / W Foclities & Programs 3T Calondar Contact Us
TOP A Recrastion Spcrms & Fitnass  Sodel 8 Divng  Outdoor eermtien = Mo [ <

Leaderboard
- Sidebar 1

FORT STEWART

$10,000 in Prizes

> FREE TICKETS AY
TRIVIAQUEST.ORG

< Sidebar 2

C.A.LLR and Back to School Fair

Ft. Seowart

JuL
2

CALR wnd Bac P AR T Back to F200 FIC 4 jprary Olympics
1 ? 1.3

Youth Activity Cuntar Afte: Schoo!

Shuttle Service

-2
Honter 2 Stewart Bt St

BOTTOM




Revive User Guide |10

Selling advertising space (zones)

Each zone has ten advertising slots that can be sold. The garrison may sell up to eight of the
Leaderboard and Sidebar spaces while IMCOM reserves the right to sell up to two each. Because these
spots are prominent, the suggested CPM is $10.

e Garrisons may sell 100% of bottom zone ad spaces offering a total of 30 additional advertising
spaces. Itis recommended that these be used for sponsor branding or as deal closers for loyal
accounts. Because these spots are less visible, the suggested CPM is $5.
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5. CREATE BANNERS

Create a new banner (advertisement)

Banners are the graphical advertisements that are associated with Campaigns. A campaign can have
multiple banners. There are two ways to create a new banner: from the Campaign section or the
Banner section.

Option 1: Campaign tab
e C(Click on the Campaign tab on the left side of the screen. On the campaign listing page, click Add
new banner that corresponds to the campaign.

USAA_08202018_BonusPoints Compieted Remnant B
USAA_08202018_BonusFoints +4] Add new banner <
f[:] Banners

Option 2: Banners tab
e Click on the Banners tab on the left side of the screen. Ensure that your garrison and campaign
are properly selected in the dropdown.
e C(Click on Add new banner

Homa Statistics m Preferances

g —. Banners in USAA_08202016_BonusPoints

LL
Campaigns = —
s L= £, Advertiser: Detroit Arsenal (DTA) > (£ Campaign: USAA_08202016_BonusPaints [

o
>_“
» +4] Add new banner

Either of the two methods will take you to the Add banner screen to set up your advertisement(s).

Banner set up
Banner type: Choose Upload a banner to the local webserver. Do not choose any other option.

Basic information:
e Name your banner using the naming convention: Garrison_Client/Advertiser_Zone Example:
Detrick_Marriott_Leaderboard; Stuttgart FSBP_Sidebar
e C(Click Browse to upload the banner from your computer. Ads have a maximum file size of 80Kb.
The ad dimensions (physical size) must exactly fit the zone where you want it to appear.
e Flash ads are not accepted — an alternative is to use an animated .gif.



Banner Link:
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e Destination URL — This is the URL visitors will be taken to when clicking on the banner
advertisement. Typically, it’s the advertiser’s home or promotion page.

e Target — Ignore this choice

Banner display: Ignore this section

Add new banner

Additional data:
e Keywords — Ignore this section

e Weight — Set this to 0 until your banners are uploaded, linked and you are ready to turn your

campaign on.

e Comments — Comments are for internal use only.

Once the banner (advertisement) is saved, it appears in the banners list for that campaign.
An advertising partner can purchase more than one banner per campaign by choosing different zones

lanemt dinplay

Additionsl Sata

Sasw cRsnges
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(sizes) for ads to appear. If a campaign has more than one advertisement, repeat the process to add
additional banners.

The example below shows that USAA has a leaderboard as well as a sidebar ad (two different zones).

Banners 0 Ansbach - USAA
s G -

§§ 98% of USAA members have g -
USAR stayed with us year after year."' ~—

View banner options
Click on the banner name in the list of banners. The banner page with four tabs will appear.

— Banner: Ansbach_USAA_Leaderboard

L & Advertiser: Ansbach > (B Campaign: Ansbach - USAA

Banner Properties Delivery Options Linked Zones Advanced

The first tab, Banner Properties, is now completed including a view of the banner (advertisement), along
with the banner dimensions.

- . m\

Banner Ansbach_USAA_Leaderboard

[P R L Caiyorg

ﬁ 98% of USAA members have
Us stayed with us year after year."" m

e If the artwork does not fit a zone dimension, it will not upload and display in the properties.
Always ensure that the artwork matches the dimensions of the intended ad zones (sizes).
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e The Delivery Options tab allows you to identify which pages on the Enterprise Web the banner
should appear. Options include adding the banner to all pages, certain category pages, or
specific facility pages. Read the section titled, Delivery Options, for more details.

e Linked Zones is where you specify the location where you want the ad to appear on your
website (leaderboard, sidebar, bottom). Read the section titled Link Banners to Zones for
more details.

e Advanced — Ignore this section.

Link banners to zones
Once a banner has been uploaded, the next step is to link it to a specific zone. Linked Zones can be

accessed from two places: Banner page and Campaign page. If accessed from the Campaign page it
automatically brings you to the Banner page. Zones must be linked before delivery options can be set.

Option 1: Banner page

e Choose the Linked Zones tab first from the Banner page.

e C(Click the checkboxes for all appropriate zones.

e Revive knows what size your ad is and displays the zones that fit your ad dimensions. If you do
not see any zones, then your advertisement is not sized properly. Check your dimensions and
upload again if necessary.

e Choose all numbered options of the same zone. Example: choose Sidebar 1 and Sidebar 2. This
will allow the ad to display in both locations.

e Save changes.

Barner Anatus USAA eI O
i I —— Banner OM Overseas
- - — SRR p—

98% of USAA mombers have
stayed with us year after yoar," Ak Crat Wity >

USAA

SAVE BIG -
EVEN OVERSEAS

BTATAINED DUTSIE il WA Y
URK YOUR GM MILTTARY IIACOUNY Ok A MiW
VEMICLE A0 TARE LTV RET RCn WO

DISEOUNT

e o |

.2
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Option 2: Campaign page
e Choose the Linked Zones tab from the Campaign page.
e All zones will be displayed.

Hint: While linking zones is possible on the Campaign page, it’s recommended that you do it as
described in the Banner section above.

- —
- " Ta=pag Sec= - USAA

AR A RE RN

Confirmation of updates

Throughout the Revive system, green highlights will remind you which tabs you are in and will also
display confirmation of updates.

Revive I

zTe scatze m Pelewiser
e .. Banner: Detroit FreeStar Financial 728 Leaderboard
> I -~ L Adertiver Devut Arsesst ©0A B Campaige Dotiich Arvasa [0 - Froe 3t $iramas (CUMOCLY | oade i s

> ¢ ererec Quwal Free My Fiaind 724 Laadernaany ot tear dand

Providing superior

»

FreeStarFinancial.com Freestar/

service since 1957, 586-466-7800 Financial

Now that Banners are linked to Zones, the final step is to set the delivery options for the banner.
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6. DEFINING DELIVERY TARGETS FOR BANNERS

Define delivery options

When a banner ad is added to a campaign it will automatically display in the specified zone throughout
your entire website, unless specific delivery targets are defined.

Delivery targets designate which pages or sections of the website the ad should appear.

Examples of delivery targets:
e Region: Rheinland-Pfalz, Bavaria, Italy, Pacific and the ad will show on all garrisons in that region
e Continent: Europe, CONUS, Pacific

Single garrison: Fort Irwin, Camp Humphreys, USAG Stuttgart

Category: Outdoor Recreation, Social & Dining

Page Type: Target events, promotions, facility pages

Single page (if needed)

Delivery options can be accessed in two ways: Banner listing page (Delivery link to the right of banner)
or Banner details form (Delivery Options tab)

Option 1: Banner listing page
e C(Click Delivery

Revive

Banners in Detroit Arsenal (OTA) - FreeStar Financiad (CMCCU) Leaderboard

Advert e Ton ot A (BN g Dot A bondd D1 Foon Bar Fummatd (CMCLLY Latdernt [0

-

FreeStarFinanclal com FI'L'L'SHII'/

586-466-7800 Financial

Option 2: Banner details form
Click on the banner name from Campaigns to get the Banner details form and then click the
Delivery Options tab

Revive

TreeStrFisane sl com lv‘rrrSmr/

388 400- [B00 Fioencinl
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Click the dropdown arrow from Add delivery limitation

Pevive

Choose the appropriate target. Most targets are self-explanatory. The most common delivery limitation
is Site-channel, which allows you to specify your particular garrison.
e Choose Site-channel and click Add.
e Choose your garrison name and specify the appropriate parameter: is any of; is not any of;
is all of
Hint: Always select Site Browser. Do not add any other limitations such as Geo- Continent, Site Source
(browsers), URL etc.

The below example shows Detroit Arsenal’s website. The specified target results in a banner
advertisement that that will show in the leaderboard zone of the website when any page appears in
Detroit.

Delivery Limitations

Only display this banner when:
%Sia-f.".awa Is any of v

o Detroit (§)
Aberdesen Proving Ground (8
Anniston (8

Ansbach (B
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Important note: If you do not select your garrison and leave it blank, your ad will publish to every
garrison page across the enterprise web.

Add a second condition delivery target: If desired, further target the delivery by adding another
limitation.
e From the Add delivery limitation drop down choose Site-channel and then click Add.
e From the dropdown, choose Category: Financial and set the parameter to is any of and the
condition to AND.

The following target results in a banner advertisement that will show in the leaderboard zone of the
website when the Category is Financial on any page in Detroit.

Delivery Limitations

Only display this banner when:
%512-3'19'1'12 Is any of L

o Detroit (&
Aberdesen Proving Ground (§
Anniston (&

Ansbach (¥

AND ¥ , Site - Channa Is any of *
T o e
Category Conference & Catering (8
Category CY5S Services (E
#| Category Financial (§

Category Libraries (§ -

If the garrison name was not part of the target, then the banner ad would appear on ALL pages (all
garrisons) in the Enterprise web whose Category is Financial. This demonstrates the importance of
being exact when choosing your delivery options.

Hint: Be careful to choose the correct location. Please double-check your selections to ensure that you
have not chosen other garriMe toosons where your ad might appear by mistake.

Add a third condition delivery target:
e From the Add delivery limitation drop down choose Site-channel and then click Add.
e From the dropdown, choose Pagetype: Event and set the parameter to is any of and the
condition to AND.
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The following target results in a banner advertisement that will show in the leaderboard zone on the
Events page that falls under the Financial category in the Detroit garrison pages.

e Select Remove all limitations to make changes to delivery targets.

Now that Delivery Options are specified for your banners, the final step is to activate the campaign.
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7. ACTIVATING CAMPAIGNS

Go to the Campaign tab and select Campaign Properties.
Change the campaign weight to 1 and save changes.

Home Statistics m Preferences

— g, Campaign: USAA 08202016 BonusPoints
> £ Advertiesr: Detrott Arssnal (DTa)
Bannars

Campaign Properiies Linked Zones Linksd Trackers

Basic information

hame* UsAA DE202016_BonusPoints

Campaign typs = Remnant
The default campaign type. Remnant campaigns have lal:l_h"ia‘f-: ffizrant

[ ry options, and you should ideally always have atleasto
Remnant {;amp:ar;r link=d 1o 2{)[‘%.155[‘:5[:[ Stthere 15
ahways something o show mnantcampaig houss

o aisn
network ban n direct adverising that has
, butwhere thers isnota itical performance
ementfor the campaign to adhere 1o,

MiErs,

2 Contract
= Owerride
Date
Staridate < Sanimmedisely
®) Set specificdate E=] Campaign will commenece at the start of this day
End date ' Don'texpirs
- Setspecificdate
Pricing
Pricing mosdel * [ CPM v
Rate /Prics
Impressions [ 1™ uniimied

Priority in relation to other campaigns

Setthe campaign weight |:| <

e C(Click on the Campaigns tab on the right to see a list of all campaigns and notice the status is
now Running. This confirms the campaign is now active.

B s Sonas I
o
“ PR LR LI -
- (oot Lockes v
e
Bt D24
Pz aee
Pty Low

e Banners will only display on sites that are live on the Enterprise web system. If your website is
still being developed, then the banners will not show.
e Banners can take up to two hours after activating before they will be visible on your live website.
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8. STATISTICS: METRICS AND RESULTS

Measure impressions, clicks and click-through rates
Go to Statistics tab
Select your garrison
Select time period filters from the dropdown box
e If you would like to see statistics in a specific date range, choose Specific Dates from the
dropdown to activate the calendars.

ol R

% Adgvertizers & Campaigns

>:_.~--nn 5t Sapmones I8 00 Comsar 3318
| [ = L4 Octoter 3094

Mo Tee Wl e o 15

At ez

e You can view total statistics for your garrison or choose a particular campaign by selecting the
arrow to the left of the garrison name. You can further filter by clicking the arrow to the left of
the campaign name to get statistics on each banner associated with the campaign.
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9. TROUBLESHOOTING/Q&A

Q. Why isn't my ad showing up after | load it?

A. There are several possibilities that may be preventing your ad from displaying. First, review the User
Guide and make sure you’ve followed steps to load and target your ad.

1. Check to make sure your ad is the correct size for the zone in which you want it to appear.
Ads that are not correctly-sized will not display on live websites. See page 9

e Leaderboard: 28x90 pixels, 72 dpi

e Sidebars 1 and 2: 300x250 pixels, 72 dpi

e Bottom three spaces: 180x150 pixels, 72 dpi

2. Check Delivery Limitations and Targets
Confirm you have chosen the correct Site-channel (your garrison). Page 17
e Confirm you checked the categories you want your ad to appear on. Page 18

3. Confirm that the campaign weight is set to 1 in the Campaign and Banner properties tabs.
Page 20

4. Ads can only appear when your website is live. If your website is still in production, ads will
not appear.

5. Ads do not appear on the website when you are logged into the system. Log out of the
enterprise system to view your website as a public visitor.

6. The Enterprise web system refreshes on a continual 2-hour cycle. If your ad does not appear
right away, check back later.

Q. There’s another garrison’s ad showing up on our website. How can | remove it?
A. Send an email to the Web Team at: support@mwr.zendesk.com A team member will address the ad.
Please include a screen shot of the ad so that we will know which one to correct.

Q. How can | get a user account for Revive?
Please email your request via email to: support@mwr.zendesk.com
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