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In 2025, the U.S. Army proudly commemorates 250 years
~ of distinguished service to our nation, tracing its legacy

from June 14, 1775, to the present. Older than the nation
. ..itself, the Army has been a shield of our country,

democracy and way of life. The central theme for the
250th Army Birthday “This We'll Defend”hightights the—— =
. Army’s commitment to gectfmg our nation’s values,

security and people.
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Brand Exposure At-A-Glance UX/

[VIP Reception & Signage] Tosom
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Sponsor “Happy Blrthday to the Ar
MWR HQ enterprise web for first t

* Opportunity to display ABF info on company website and
publications. (Subject to DoD approval of content)

* Two organic content posts with tag on Army MWR HQ soc dia ¢
channels (Facebook and X) in first two weeks of June. (Content & f
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0 &
Sponsorship Opportunities \ )%/
Gold Sponsor - $20,000 e

* Gold sponsor recognition, logo and hyperlink on the ArmyMWR.com ABF
Sponsor Appreciation Page.

* Gold sponsor recognition in ABF press release that recognizes all event
sponsors.

* Gold sponsor recognition and logo in “thank You" video aired during
Opening Ceremony. (Video produced internally by DoD.)

* Gold sponsor recognition in verbal announcements at the Festival.

* Gold sponsor recognition and logo on feather flags, directional signs,
“thank you” signs and digital monitors.

* Gold sponsor recognition and logo in event program.
* 10’ x 10° Company on-site booth activation and display space.
* Access to Sponsor Hospitality Tent.

« Invitation for six (6) guests to attend the VIP Reception hosted by SA/CSA
at the Festival.

* Opportunity to participate in Sponsor Group Photo with SECARMY at VIP
Reception.

* Gold sponsor recognition and logo placement on VIP Reception tabletops.
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.. UNITED - STATES - ARMY - MEDAL - OF - HONOR

kel

Corporate Sponsorship Contact
Jane Porto (jane.mporto-turner.naf@army.mil)

US Army Installation Management Command
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